Maryland Day Celebration 2010
Overview of Measurable Impressions - Publicity
Maryland Day 2010

· E-newsletters: between January 1 and March 25, we sent out 3 e-newsletters with information about the Maryland Day Celebration (including one “thank you” email) resulting in an average of 365 recipients each, 363 total opens, 58 total click-throughs to outside websites, and 28 total click-throughs to www.marylandday.org 
· Rackcard: we printed 10,000 rackcards; distribution ranged from local (within the heritage area) to I-95 North WC, I-95 South WC, Crain Memorial WC, and US 13 North WC in Pocomoke, MD
· Posters: we printed 250 mini-posters for display 
· Newsletter: Recognition in the printed newsletter immediately following the Maryland Day event (350 printed copies)
· Website: Between January 25 and March 25, 2010 we received 3,020 unique visitors, totaling 3,566 visits, to the site with a moderate bounce rate from the home page of 52%. The home page received 4,398 page views. 
· Day-of program: in 2010, we printed 3,020 programs to distribute to visitors on Maryland Day

Total potential impressions in 2010: 18,381
Goals for Maryland Day 2011

· E-newsletters: between January 1 and March 25, we anticipate announcing the Maryland Day event in no less than 5 different emails to a list of 400 recipients each. If our open rate stays the same (an average of 35% over the life of our newsletter campaign), we should make 700 impressions. ( We should note that our “open” rate is much higher than most industry standards; according to constant contact, the average non-profit open rate is 20%)

· Rackcard: Print 15,000 rackcards with a distribution radius of 80 miles (to include the Chesapeake House Travel Plaza in North East, MD)

· Posters: print 250 mini-posters for display 

· Website (sponsor logo and weblink will be placed on Maryland Day website): the website will begin to show activity for the event in early January 2011; we will not delete the  information for at least 2 weeks following the Maryland Day event. This has the potential to reach at minimum 3,000 unique visitors (and 3,700 visits) with the home page receiving 4,500 page views (based on past performance). 
· Day-of program: in 2010, we will print at least  3,000 programs to distribute to visitors on Maryland Day 
· Newsletter: Recognition in the printed newsletter immediately following the Maryland Day event (350 printed copies)

Total anticipated impressions in 2011: 23,800
